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How to Write Sales Letters That Sell
The single most important thing you can do to dramatically improve your
advertising and marketing is to come up with better headlines. And there is no
better way to do that than to study the greatest headlines ever written. As David
Ogilvy said: "On the average, five times as many people read the headlines as read
the body copyIt follows that unless your headline sells your product, you have
wasted 90 percent of your moneyheadlines, more than anything else, decide the
success or failure of an advertisement" Top marketing expert, Jay Abraham, said:
"By merely changing the headline, the number of new prospects and sales can
increase up to 17 times. That's 1,700% leverage." Don Belding added: "selling
punch in your headline is about the most important thing." John Caples joined in: "I
have seen one mail order advertisement actually sell, not twice as much, not three
times as much, but 19 1/2 times as much goods as anotherThe difference was that
one used the right appeal and the other used the wrong appealThe appeal is
usually expressed in the headline" "If the headline of an advertisement is poor, the
best copywriter in the world can't write copy that will sell the goodsbecause, if the
headline is poor, the copy will not be read. And copy that is not read does not sell
goods. On the other hand, if the headline is a good one, it is a relatively simple
matter to write the copy." Vic Schwab said: "Perhaps you have read somewhere
that 50 per cent of the value of an entire advertisement is represented by the
headline itself. Or 70 per cent. Or 80 per cent. The truth is that you cannot possibly
evaluate it in percentagesit is the headline that gets people into the copythe
copywriter's aim in life should be to try to make it harder for people to pass up his
advertisement than to read it. And right in his headline he takes the first, and truly
giant, step on the road to that goal." Andy Byrne says this: "The problem with
many advertisers, and even with advertising writers, is that they don't appreciate
how much the headline can affect the response of the advertisementtwo headlines
were tested against each otherthe second pulled 300 percent moreAnother
headline testThe second headline actually pulled five times as many Claude
Hopkins said: "It is not uncommon for a change in headlines to multiply returns
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from five to ten times overIt is a basic law in advertising that no advertisement is
better than its headline" There's no better way to write great headlines than to
study other great headlines. This book has 2001 of them. Take each that you like
and write it down on a separate 3x5 index card. When you're ready to create your
headline, shuffle through the cards, not to copy but to be inspired. You'll soon find
ideas jumping out at you. Now you're on your way to great results. Each and every
one of the headlines in this book is a proven winner. Chances are that many of
them can be quickly and easily adapted to your own special needs. They will save
you countless hours of time and effort. And bring you thousands of dollars in
increased profits from your advertising. No need to struggle trying to come up with
an effective headline. It doesn't have to be that way anymore because this book
makes it easy. It saves you hundreds of hours and untold expense trying to
assemble a collection likes this. You'd have to study hundreds of publications to
select the winning headlines. So, having a convenient, easy to use collection like
this is a real time and money saver. But it's real value is in the results you'll get
with better headlines. It doesn't matter whether you are writing ads for your web
pages, email, a magazine, a sales letter, or whatever, this book will inspire you to
write better headlines that will multiply your results way beyond it's small
investment. The increased profits from just one ad alone should easily repay you
many times over. And you'll be able to use it for every ad you write

Boron Separation Processes
Boron compounds have been used extensively in organic synthesis for more than
sixty years. Some of the best known reactions in synthesis, such as the SuzukiMiyaura cross-coupling and the hydroboration reaction, involve boron compounds.
Several natural products containing boron have been isolated in the last fifty years,
including ionophoric macrodiolide antibiotics boromycin, borophycin,
aplasmomycins A, B, and C, and tartrolons B, C, and E, as well as autoinducer-2.
The study of compounds containing boronic acids for application in
pharmaceuticals and materials science has grown tremendously over the last few
decades. These include bortezomib, ixazomib, and tavaborole. Several more boronbased drugs are currently in clinical trials. Boron neutron capture therapy has the
potential to provide a treatment for various cancers. In addition, materials bearing
boronic acids are been studied as potential sensors for biological molecules, such
as saccharides and glycoproteins that possess cis-1,2- or cis-1,3-diols.

Unlock It
WARNING: Read this BEFORE buying.While every single strategy, technique and
concept revealed in this easy-to-follow little book are more profitable than ever this
cult classic was written back in 1990 so please keep in mind how the tech has
changed but the psychology of selling hasn't.For example, inside the book, there is
a section on 900 numbers which appears useless until you realize it's 100%
applicable to texting short codes.Anyway, in the interest of preserving the original
experience, we have only removed outdated contact info and any updates have
been added to the end of chapters but even with the occasional reference to
ancient technology, this book is loaded with step-by-step guidance on
marketing.Techniques people are still using to make a lot of money.Here is why
How To Make Maximum Money In Minimum Time is so popular.Out of necessity,
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Gary invented "Gun-To-The-Head-Marketing" and used it to write what would
become the most widely mailed sales letter in history.A Letter Mailed Close To 1
Billion Times And To Almost Every Household In America Nearly 7 Times!Gary
continued to defy the "experts" and industry norms and smash sales record after
sales record for over 35 more years with his breakthrough copy!Halbert wrote
record-smashing newspaper ads, magazine ads, web copy, direct mail pieces,
infomercials, phone scripts and just about anything and everything where words
are used to sell.Even more impressive, Gary wrote record-breaking advertisements
in finance, cosmetics, diet, real estate, self-help, marketing, collectibles,
genealogy, chiropractic, dentistry, water filtration and more. The list goes on and
on The Gary Halbert Letter is also the first newsletter to dish out real-world advice
from one of the best marketers and copywriters on Earth.Soon, all the pros started
copying his headlines, bullets, closing copy, offers and now to this day, you see his
words being used in sales copy everywhere.In fact, the beginning of Gary's famous
dollar-bill letters is almost certainly the most replicated piece of opening sales
copy in the world of direct-mail. Even after he passed away,
TheGaryHalbertLetter.com has enjoyed a huge following and is more popular than
ever for a reason. And that reason isThey Are Addictive!Gary Halbert's mark is
everywhere because so many marketers around the world learned part of their
craft directly from Mr. Halbert or they learned the business from mentors who
learned their best secrets from Gary.Top ad writer Paris Lampropoulos may have
put it best when he said"In the world of copywriting,all roads lead back to Gary
Halbert."And it's true!Here's just a small sample of the what's revealed insideHow
to get your mail open and read! (For many savvy marketers, direct mail is actually
working better today than it ever has!)The single best advantage any business
owner can have! (It's so simple, yet almost everyone overlooks it.)How top pros
write killer headlines, fast and how you can do it too!The sordid details of Gary's
infamous and scandalous life including how he went from being a military
policeman to self-made multi-millionaire to prison inmate to self-made multimillionaire yet again!What it really takes to write breakthrough promotions. (Hint:
The actual writing has very little to do with it!)Why the fastest writing is often the
best writing!The one secret nearly ALL top copywriters used to get to the top of
their profession as fast as humanly possible!Why you should not start your sales
messages with a question!How to create killer sales messages writing a single
word!Out of room to list more.

Scientific Advertising
Scientific Advertising in a Digital World, is based on the popular marketing book
"Scientific Advertising" by Claude Hopkins (1928). Hopkins version was written in
language of the period, using words which may be unfamiliar or have slightly
different meaning than commonly used today. Hopkins is a recommend read by
many advertising geniuses than any other advertisement book.

AMA Complete Guide to Small Business Advertising
Brian Kurtz is the bridge connecting the bedrock fundamentals of direct response
marketing to the state-of-the-art strategies, tactics, and channels of today.
Overdeliver distills his expertise from working in the trenches over almost four
decades to help readers build a business that maximizes both revenue and
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relationships. Marketing isn't everything, according to Brian Kurtz. It's the only
thing. If you have a vision or a mission in life, why not share it with millions instead
of dozens? And while you are sharing it with as many people as possible and
creating maximum impact, why not measure everything and make all of your
marketing accountable? That's what this book is all about. In the world of direct
marketing, Brian Kurtz has seen it all and done it all over almost four decades. And
he lives by the philosophy, "Those who did it have a responsibility to teach it."
Here's a small sample of what you'll learn: * The 4 Pillars of Being Extraordinary *
The 5 Principles of why "Original Source" matters * The 7 Characteristics that are
present in every world class copywriter * Multiple ways to track the metrics that
matter in every campaign and every medium, online and offline * Why customer
service and fulfillment are marketing functions * That the most important capital
you own has nothing to do with money * And much more Whether you're new to
marketing or a seasoned pro, this book gives you a crystal-clear road map to grow
your business, make more money, maximize your impact in your market, and love
what you're doing while you're doing it. Kurtz takes you inside the craft to help you
use all the tools at your disposal--from the intricate relationship between lists,
offers, and copy, to continuity and creating lifetime value, to the critical
importance of multichannel marketing and more--so you can succeed wildly,
exceed all your expectations, and overdeliver every time.

Scientific Advertising
""The ultimate how-to book of direct mail letter writing."" -- Victor Ross, former
Chairman, Reader's Digest

The Manual
The 16-Word Sales Letter(tm) is a copy system that has generated over $120
million dollars for Agora Financial in the last two years alone. It's a simple formula
that could help you generate millions in online sales No matter how competitive
your niche is.No matter what kind of product or service you're sellingAnd no matter
your level of experience.That's because it can not only help you identify a new big
idea for your market, but also help you structure your sales message for maximum
emotional impact. If you're a copywriter, marketer or entrepreneur, you're about to
discover a secret that could help you dominate your market, crush your
competitors, and potentially add millions to your business and personal bank
accounts.Advanced Praise for The 16-Word Sales Letter(tm) "This is the book I've
been waiting for. For years, I've been asking myself: How can a guy whose native
language is not even English be one of the best U.S. copywriters in history? Now I
have the answer nicely reduced to a simple, understandable formula. And the best
thing is that it's a usable formula. Anyone seriously interested in copywriting
should discover Evaldo's secret." --Bill Bonner, Founder of Agora. "It's not often
that I come upon a copywriting strategy that feels new to me. And even less
frequently do I encounter one that is both new and exciting. Evaldo Albuquerque's
"16 Word Sales Letter(tm)" is such a strategy. I'm going to recommend this as a
must-read to all my copywriting proteges." --Mark Ford, best-selling author and
chief growth strategist for Agora."Evaldo is the world's greatest copywriter you've
never heard of. Why haven't you heard of him? Because while others are
selfpromoting heck, while they're eating, sleeping and relaxing he's cranking out
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the next blockbuster. He never stops. He's a 9-figure sales machine and our
business's secret weapon. This book is your blueprint to how the machine
dominates. Read it and put it into action. Your royalty check will thank you." --Peter
Coyne, founder of Paradigm Press, Agora Financial's largest imprint. "I'm
recommending this book to everyone in my company, and making it required
reading for all new hires. When it comes to books on "writing" I try to read
everything new, and no matter how many books I pick up, I rarely find any ideas
that are innovative (or even useful), but this book shattered my expectations--I
found page after page packed with fresh ideas. It's engaging to read, and very
easy to implement the writing techniques. Evaldo has uncovered a new way to
write sales copy that is perfect for today's buyers; I really love this book, and after
you turn the first two pages, you'll see exactly why. It's a must-read primer for
anyone who writes sales copy. Read this book--and learn from one of the best."
--Oren Klaff, best-selling author of Pitch Anything and Flip the Script "Few people
know his name. Yet, those at the highest levels of direct response advertising
consider Evaldo Albuquerque the Michael Jordan of modern financial copywriting.
His new book, The 16 Word Sales Letter(tm), reveals for the first time the secret to
his astonishing success. In split tests, the selling formula Evaldo reveals in his book
has won, repeatedly, against ad copy written by the world's top copywriters. When
asked at a recent seminar I gave what are the two best books I've ever read on
copywriting, my answer was Breakthrough Advertising by Eugene Schwartz and
The 16 Word Sales Letter(tm) by Evaldo Albuquerque." --Caleb O'Dowd,
www.roitips.com

Ogilvy on Advertising
After ten years since his last best-selling book, Dan Lok, founder of Closers.com is
finally unveiling his new book! In Unlock It, you'll find the strategies and methods
Dan used personally to go from being a poor immigrant boy with $150,000 debt to
becoming a global social phenomenon and the leader of the largest virtual closing
organization in the world. If you are struggling financially, you'll learn how to
develop skills not taught in schools that will increase your income and Financial
Confidence. If you are building or leading an organization, you'll get an inside look
at how Dan Lok strategically scaled his organization through a combination of
digital media and Social Capital, High-Ticket Closers and an unbeatable team
culture. Wherever you are, Unlock It will show you how to find your own way to
achieving wealth, success and significance.

Triggers
Noted experts review the current status of boron-containing drugs and materials
for molecular medical diagnostics Boron-Based Compounds offers a summary of
the present status and promotes the further development of new boron-containing
drugs and advanced materials, mostly boron clusters, for molecular medical
diagnostics. The knowledge accumulated during the past decades on the chemistry
and biology of bioorganic and organometallic boron compounds laid the foundation
for the emergence of a new area of study and application of boron compounds as
lipophilic pharmacophores and modulators of biologically active molecules.This
important text brings together in one comprehensive volume contributions from
renowned experts in the field of medicinal chemistry of boron compounds. The
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authors cover a range of the most relevant topics including boron compounds as
modulators of the bioactivity of biomolecules, boron clusters as pharmacophores or
for drug delivery, boron compounds for boron neutron capture therapy (BNCT) and
for diagnostics, as well as in silico molecular modeling of boron- and carboranecontaining compounds in drug design. Authoritative and accessible, Boron-Based
Compounds: Contains contributions from a panel of internationally renowned
experts in the field Offers a concise summary of the current status of boroncontaining drugs and materials used for molecular diagnostics Highlights the range
and capacity of boron-based compounds in medical applications Includes
information on boron neutron capture therapy and diagnostics Designed for
academic and industrial scientists, this important resource offers the cutting-edge
information needed to understand the current state of boron-containing drugs and
materials for molecular medical diagnostics.

The Adweek Copywriting Handbook
WHAT is there about some letters that makes them so much more effective than
others? A letter may have perfect diction, a finished style; it may bristle with
attention-getters and interest-arousers; it may follow every known rule; yet when it
reaches where the reader sits and decides its fate, it may find itself in a
wastebasket, while something lacking any polish, picks up the bacon and walks
home with it. Why? People will give, when you have stirred their emotions. People
will invest, when you have aroused their cupidity. And people want to know the
future, so if you can persuade them that you are any sort of Prophet, they will buy
your forecasting. It all comes back to the point we made in the beginning-""What
do they want?"" What is the bait that will attract your fish and make them bite?
Find that-and you will be as successful in bringing back orders as any angler can
be with a properly baited hook in bringing in the fish. Get your copy today and
learn the Masters of Marketing Secrets!

My Life in Advertising
Joseph Sugarman has been recognized worldwide for his ability to create
persuasive advertising copy that turns a prospect into a customer. ADVERTISING
SECRETS OF THE WRITTEN WORD is a comprehensive textbook that teaches you
the step-by-step techniques you can follow to write advertising copy - the same
lessons taught at his exclusive $3,000 seminars. The entertainingly illustrated book
provides insights into the skills it takes to be a great copywriter & how to develop
them. It then takes you into the thought process of ad creation, providing a very
disciplined procedure that anybody can follow. A chapter reveals the
"psychological triggers" & how they can be used effectively to "cause prospects to
exchange their hard-earned money for your product or service." The book also
presents many personal stories, advertising examples & many of Sugarman's own
ads along with the reasons for their success or failure. Ray Schultz, editor of Direct
Magazine says, "There is no better model for copywriters or magazine editors than
Joe Sugarman." Quotes by Richard Thalheimer, President of The Sharper Image,
Jack Canfield, co-author of Chicken Soup for the Soul & Vice President Albert Gore
are shown on the back cover.
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Writing that Works
A practical guide offers tips on how to develop a clear, effective writing style for
proposals, PC documents, business memos, fund-raising announcements, resumes,
cover letters, and more. Reprint.

The 16-Word Sales Letter(tm)
A candid and indispensable primer on all aspects of advertising from the man Time
has called "the most sought after wizard in the business." Told with brutal candor
and prodigal generosity, David Ogilvy reveals: • How to get a job in advertising •
How to choose an agency for your product • The secrets behind advertising that
works • How to write successful copy—and get people to read it • Eighteen
miracles of research • What advertising can do for charities And much, much more.

Break Through the Noise
“My Dear I Wanted to Tell You is one of those books that doesn’t leave you, and
probably never will.” —Jacqueline Winspear, New York Times bestselling author of
the Maisie Dobbs novels The onrush of World War I irrevocably intertwines the lives
of two young couples in Louisa Young’s epic tale of love in the midst of chaos.
Perfect for readers of Atonement, The Mapping of Love and Death, and The
Guernsey Literary and Potato Peel Society, Young’s moving novel of class
struggles, star-crossed romance, and the grim reality of the battlefield is a
stunning exploration of the devastating consequences, physical and spiritual, of a
world enmeshed in Total War.

The Copywriter's Handbook
Great copy is the heart and soul of the advertising business. In this practical guide,
legendary copywriter Joe Sugarman provides proven guidelines and expert advice
on what it takes to write copy that will entice, motivate, and move customers to
buy. For anyone who wants to break into the business, this is the ultimate
companion resource for unlimited success.

Ca$hvertising
"If it is beyond your power to control, let it go.""Do not wish that all things will go
well with you, but that you will go well with all things.""In this way, you will
overcome life's challenges, rather than be overcome by them." Epictetus (c. AD
50-135) was a former Roman slave who became a great teacher, deeply
influencing the future emperor Marcus Aurelius among many others. His
philosophy, Stoicism, was practical, not theoretical--aimed at relieving human
suffering here and now. Epictetus knew suffering--besides being enslaved, he was
lame in one leg and walked with a crutch. The Manual is a collection of Epictetus'
essential teachings and pithy sayings, compiled by one of his students. It is the
most accessible and actionable guide to Stoic philosophy, as relevant today as it
was in the Roman Empire.This new edition, published by Ancient Renewal, is
rendered in contemporary English by Sam Torode.
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The Book of Letters
A book of formulas and techniques for creating successful advertising, designed for
small business owners. Covers open letters and advertorials, headlines, using
illustrations and photos, tips on writing ad copy, using testimonials guarantees and
direct mail.

How to Write Copy That Sells
This book is for everyone who needs to write copy that sells – including
copywriters, freelancers, and entrepreneurs. Writing copy that sells without
seeming “salesy” can be tough, but is an essential skill. How To Write Copy That
Sells supplies specific copywriting techniques for everything from email marketing,
web sites, and social media, to traditional media ads and direct mail.

How To Write A Good Advertisement: A Short Course In
Copywriting
The odds of getting a video onto YouTube’s front page are 1-in-2,000,0000, but
Tim Staples, founder and CEO of Shareability, knows how to make the algorithms
of Youtube, Google, Facebook and Instagram work for you – and he has the results
to prove it, with a thriving business that has gotten their videos onto YouTube’s
front page an amazing 25 times. Here he shows savvy marketers, entrepreneurs,
and online celebrity wannabes how they, too, can develop clever videos that
amass millions of views. Staples outlines a nine-step approach that anyone can use
to launch their product or service without having to invest a fortune. Case studies
featured in the book include how Shareability launched ROC Headphones, a multimillion dollar global brand, with a viral video of Cristiano Ronaldo in disguise
without spending a nickel on traditional advertising; how they used babies to
create the most successful social video ever about the Olympic Games; how they
propelled a small pet food company from obscurity to an IPO on the power of two
viral videos; and how they helped Cricket Wireless become the most shared brand
in the wireless space beating telco powerhouses like Verizon, AT&T and Sprint.

My Dear I Wanted to Tell You
2001 Greatest Headlines Ever Written
New York Times Bestseller and Wall Street Journal Bestseller! Bar Rescue's Jon
Taffer presents a new guide to getting what you want in life and business--to stop
making excuses so you can get back to winning. During his many years as an
entrepreneur, consultant, and star of the Paramount Network's hit show Bar
Rescue, Jon Taffer has witnessed the destruction that results when people bullsh*t
themselves. Excuses are the root cause of nearly every business and personal
problem, but fortunately, Jon knows how to fix your excuse habit for good. This
book is almost as good as having Jon in your face on Bar Rescue, telling you the
hard truths you've been avoiding. Don't Bullsh*t Yourself! is Jon Taffer's brutally
honest, no-nonsense guide to help you kick those excuses to the curb. If you can
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stop bullsh*tting yourself and address your real issues, you will gain the power to
turn your life around completely. Taffer breaks excuses down into six major
categories, illustrating them with real-life examples such as Marcus Luttrell, the
lone survivor of a SEAL team mission in Afghanistan who barely escaped Taliban
territory, and Christine King, founder and CEO of Your Best Fit, who, despite being
paralyzed in a horrific boating accident, went on to build a successful fitness
company. These inspiring stories, combined with Taffer's own experiences, will
give you the confidence to identify and face your own excuses head-on. It's Taffer
Time! Time to stop bullsh*tting yourself and start crushing it!

2K to 10K
The classic guide to copywriting, now in an entirely updated third edition This is a
book for everyone who writes or approves copy: copywriters, account executives,
creative directors, freelance writers, advertising managers . . . even entrepreneurs
and brand managers. It reveals dozens of copywriting techniques that can help you
write ads, commercials, and direct mail that are clear, persuasive, and get more
attention—and sell more products. Among the tips revealed are • eight headlines
that work—and how to use them • eleven ways to make your copy more readable
• fifteen ways to open a sales letter • the nine characteristics of successful print
ads • how to build a successful freelance copywriting practice • fifteen techniques
to ensure your e-mail marketing message is opened This thoroughly revised third
edition includes all new essential information for mastering copywriting in the
Internet era, including advice on Web- and e-mail-based copywriting, multimedia
presentations, and Internet research and source documentation, as well as
updated resources. Now more indispensable than ever, The Copywriter's Handbook
remains the ultimate guide for people who write or work with copy. "I don't know a
single copywriter whose work would not be improved by reading this book."
—David Ogilvy

Boron-Based Compounds
Learn how to get what you want. Learn how to increase your conversion rates.
Learn how to make it easier to write anything (using formulas and mind-hacks).
The information inside has turned keystrokes from my fingers, into millions of
dollars in sales. Some of the concepts inside have been able to turn a poor man,
into a rich man, by simply re-arranging some words on a page.

Breakthrough Copywriting
Barely one in a hundred businesspeople knows these facts about creating powerful
advertising. Do You? FACT! Sixty percent of people read only headlines. Your
headline must stop them or your advertising will likely fail. FACT! Captions under
photos get 200 percent greater readership than non-headline copy. FACT! Ads with
sale prices draw 20 percent more attention. FACT! Half-page ads pull about 70
percent of full-page ads; quarter-page ads pull about 50 percent of full-page ads.
FACT! Four-color ads are up to 45 percent more effective than black and white.
New York’s biggest ad agencies use dozens of these little-known secrets every day
to influence people to buy. And now—thanks to Cashvertising—you can, too. And it
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won’t matter one bit whether you’re a corporate giant or a mom-and-pop pizza
shop. These techniques are based on human psychology. They work no matter
where you’re located, no matter what kind of product or service you sell, and no
matter where you advertise. In fact, most don’t cost a penny to use. Like a wild
roller-coaster ride through the streets of Madison Avenue, Cashvertising teaches
you the tips, tricks, and strategies that New York’s top gun copywriters and
designers use to persuade people to buy like crazy. No matter what you sell—or
how you sell it, this practical, fast-paced book will teach you: How to create
powerful ads, brochures, sales letters, Websites, and more How to make people
believe what you say “Sneaky” ways to persuade people to respond Effective tricks
for writing “magnetic” headlines What mistakes to avoidat all costs! What you
should always/never do in your ads Expert formulas, guidance, tips and strategies

Overdeliver
An updated guide to creating an effective sales letter explains how to take full
advantage of this powerful marketing tool by writing a letter that will actually get
read, generate leads, and make money, providing a step-by-step tutorial in
developing the right sales letter for any business. Original. 35,000 first printing.

Robert Collier Copywriting Course - Masters of Marketing
Secrets: Learn to Write Sales Letters That Pay
This new edition of the classic guide to letter writing offers readers practical
solutions to a number of everyday personal, consumer, business, and legal
problems. It also contains handy tips for letter writing using non-traditional
methods such as e-mail and fax. Included are standard form letters for numerous
situations as well as invaluable tips for communicating the written word in the
most effective way.

Don't Bullsh*t Yourself!
In this book, you'll learn how direct marketers shatter sales records with the
written word. Many people find copywriting confusing. But Breakthrough
Copywriting makes it simple-by breaking everything down into a clear, step-bystep process. There's something for everyone. New copywriters will get a complete
toolkit. Experienced marketers will benefit from new strategies and tactics. You'll
discover: * How to build a powerful sales message that makes money * Secrets of
headlines that all but force prospects to read your message * Easy shortcuts to
creating profitable bullet points * Negative optism: a revolutionary new way to
create empathy with prospects * Stories that boost sales-how to write them, stepby-step * Insider secrets for "amping up" the emotional power of your copy * How
to put it all together to build trust in prospects and close the sale Whether you are
a freelance copywriter, an entrepreneur, or a marketing professional, you'll get
tips, tools and templates to easily make the written word produce a lot more sales
for you.

This Book Will Teach You How to Write Better
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A one hundred percent proven plan for one hundred percent growth.

How to Write Advertising that Sells
The Robert Collier Letter Book
American advertising pioneer CLAUDE C. HOPKINS (1866-1932) is still renowned
today for developing such marketing innovations as coded coupons that could be
used to track the success of varying offers. His methods are still prized for their
efficacy today. In this groundbreaking 1923 work, written after he retired as
president and chairman of one of the world's biggest ad agencies, Hopkins shares
the secrets of successful marketing that are just as relevant today as they were
almost a century ago. Learn: . how advertising laws are established . the
importance of just salesmanship . why businesses must offer service . mail order
advertising: what it teaches . what makes headlines effective . understanding
customer psychology . how to use art in advertising . how to use samples . the best
way to test campaigns . the impact of negative advertising . and much more.

Boron Reagents in Synthesis
How to Make Maximum Money in Minimum Time
"I loved this book! So helpful!" -- Courtney Milan, New York Times Best Selling
author of The Governess Affair "Have you ever wanted to double your daily word
counts? Do you feel like you're crawling through your story, struggling for each
paragraph? Would you like to get more words every day without increasing the
time you spend writing or sacrificing quality? It's not impossible, it's not even that
hard. This is the story of how, with a few simple changes, I boosted my daily
writing from 2000 words to over 10k a day, and how you can, too." Expanding on
her highly successful process for doubling daily word counts, this book--a
combination of reworked blog posts and new material--offers practical writing
advice for anyone who's ever longed to increase their daily writing output. In
addition to updated information for Rachel's popular 2k to 10k writing efficiency
process, 5 step plotting method, and easy editing tips, this new book includes
chapters on creating characters that write their own stories, story structure, and
learning to love your daily writing. Full of easy to follow, practical advice from a
commercial author who doesn't eat if she doesn't produce good books on a regular
basis, 2k to 10k focuses not just on writing faster, but writing better, and having
more fun while you do it. *New for Fall 2013! This Revised Edition includes updates
and corrections for all chapters!*

Applied Business Correspondence
The impending crisis posed by water stress and poor sanitation represents one of
greatest human challenges for the 21st century, and membrane technology has
emerged as a serious contender to confront the crisis. Yet, whilst there are
countless texts on wastewater treatment and on membrane technologies, none
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address the boron problem and separation processes for boron elimination. Boron
Separation Processes fills this gap and provides a unique and single source that
highlights the growing and competitive importance of these processes. For the first
time, the reader is able to see in one reference work the state-of-the-art research
in this rapidly growing field. The book focuses on four main areas: Effect of boron
on humans and plants Separation of boron by ion exchange and adsorption
processes Separation of boron by membrane processes Simulation and
optimization studies for boron separation Provides in one source a state-of-the-art
overview of this compelling area Reviews the environmental impact of boron
before introducing emerging boron separation processes Includes simulation and
optimization studies for boron separation processes Describes boron separation
processes applicable to specific sources, such as seawater, geothermal water and
wastewater

Double Double
Advertising Secrets of the Written Word
GET 44 YEARS OF ADVERTISING WRITING EXPERIENCE IN THE TIME IT TAKES TO
READ THIS BOOK! You can learn to write compelling advertisements that will make
people notice them, read them, and act upon them. In fact, you can learn to write
such powerful advertisements that people actually go out and demand the product
advertised and no other. How can you do this? By using the same elements that
have made top copywriters like Victor O. Schwab excel at their craft. How to Write
a Good Advertisement is a short course in writing powerful, hard-hitting copy that
can help you make your products and services irresistible to potential customers.
This remarkable book has turned many novice mail order entrepreneurs into
expert copywriters and many experienced copywriters into masters of their trade.
Whether you are new to the craft or have been writing copy for years, your
knowledge and practice of advertising fundamentals will determine the extent of
your success. How to Write a Good Advertisement presents these fundamentals
from the perspective of a 44-year veteran in the copywriting business. Following
these proven techniques and tips, anyone can write professional advertisements
that create a memorable image, pull in mailboxes full of orders, or attract new
customers to their service. LEARN HOW TO: Grab reader attention immediately
Write compelling copy that holds attention Write a call to action that’s difficult to
refuse Design winning layouts Increase the number of orders Convert more
inquiries to orders GET ANSWERS TO IMPORTANT TECHNICAL QUESTIONS: Effective
advertisement lengthuse of colorsmart media placementand much more.

This is Earl Nightingale
Fastest Cash-Producing Secrets Known to Man

Breakthrough Advertising
First published in 1931, The Robert Collier Letter Book is by far the top book on
writing sales letters. But it goes beyond that. As every great copywriter knows,
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these techniques are directly transferable to the Internet, whether through web
copy or email or whatever. This book earned Robert Collier the distinction of being
one of the greatest marketing minds in history. Robert Collier sales letters were
successful because he wrote to his readers' needs. As an expert in marketing, his
sales savvy and writing expertise placed hundreds of millions of dollars in his
clients' pockets.

How to Make Maximum Money
This book is not written as a personal history, but as a business story. I have tried
to avoid trivialities and to confine myself to matters of instructive interest. The
chief object behind every episode is to offer helpful suggestions to those who will
follow me. And to save them some of the midnight groping which I did. One night
in Los Angeles I told this story to Ben Hampton, writer, publisher, and advertising
man. He listened for hours without interruption, because he saw in this career so
much of value to beginners. He never rested until he had my promise to set down
the story for publication. He was right. Any man who by a lifetime of excessive
application learns more about anything than others owes a statement to
successors. The results of research should be recorded. Every pioneer should blaze
his trail. That is all I have tried to do. When this autobiography was announced as a
serial many letters of protest came to me. Some of them came from the heads of
big businesses which I had served. Behind them appeared the fear that I would
claim excessive credit to the hurt of others' pride. I rewrote some of the chapters
to eliminate every possible cause for such apprehensions.

The Boron Letters
Joseph Sugarman, recognized as one of the nation's top copywriters, marketers &
catalog pioneers, has sold millions of dollars of products through the power of his
pen. In TRIGGERS, Sugarman applies principles of direct marketing to the field of
personal selling through 25 powerful techniques he calls "psychological triggers."
These techniques effectively influence, persuade & motivate a prospect to make a
positive buying decision. By learning just a few of these triggers any sales or
marketing person can make a dramatic difference in their selling success. Whether
it be selling in person or creating advertising that sells, knowledge of these
psychological triggers is essential in a global competitive environment. Many of the
triggers may surprise you because they are not obvious & yet are highly effective.
Others are obvious but are applied in unique & different ways. Simply
understanding these principles can trigger positive responses to any sales
message, regardless of form. This invaluable book offers subtle but powerful tips
for any salesperson, advertising executive or marketer.

The Ultimate Sales Letter
A series of letters by history's greatest copywriter Gary C. Halbert, explaining
insider tactics and sage wisdom to his youngest son Bond.Once only available as
part of a paid monthly premium, The Boron Letters are unique in the marketing
universe and now they are a bona fide cult classic among direct response
marketers and copywriters around the world.The letters inside are written from a
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father to a son, in a loving way that goes far beyond a mere sales book or fancy
"boardroom" advertising adviceIt's more than a Master's Degree in selling &
persuasionit's hands-down the best SPECIFIC and ACTIONABLE training on how to
convince people to buy your products or services than I have ever read. The Boron
Letters contain knowledge well beyond selling. The letters also explain how to
navigate life's hurdles.This marketing classic is personal and easily digestible. Plus
immediately after reading the first chapters, you can go out and make money and
a real, noticeable difference in your marketplace. There are very few successful
direct response marketers (online or off) who don't owe something to Gary
Halbertand for many of them, The Boron Letters is the crown jewel in their
collection.Copywriters and marketers read and re-read The Boron Letters over and
over again for a reason.These strategies, secrets and tips are going to be relevant
5, 10, even 100 years from now because they deal honestly with the part of human
psychology which never changes, how to convince and convert folks into
buyers.Bottom line? Read the first chapter. Get into the flow of Gary's mind. Then
read the second. I dare you to NOT finish the entire darn thing. After you put a few
of the lessons into practice, you too will find yourself reading The Boron Letters
again and again like so many of today's top marketers.If you don't already have
your copy get it now. I promise you won't regret it. My best,Lawton Chiles
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