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The Management of International Tourism (RLE Tourism)
Management Science in Hospitality and Tourism is a timely and unique book
focusing on management science applications. The first section of the book
introduces the concept of management science application in hospitality and
tourism and related issues to set the stage for subsequent sections. Section II
focuses on management science applications with conceptual pieces, empirical
applications, and best practices with examples coming from different parts of the
world and settings. The last section ends with a chapter focusing on challenges
and future research directions. This book goes beyond revenue management
topics and presents a broad range of topics in management science applications as
they relate to hospitality and tourism cases. Researchers and students in
hospitality and tourism will find this book very useful since it contains chapters on
data analytics, e-commerce and technology, revenue and yield management,
optimization methods, resource allocation, goal programming, dynamic
programming, Markov chain models, trends analysis and detection, measuring
potential and attractiveness in tourism development, performance measures and
use of indices in hospitality and tourism, and more. There is a heightened interest
in these areas of business applications in today’s data-driven business
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environment, and this book addresses that interest. This book is the only
comprehensive text on management science applications in hospitality and
tourism. It will help managers and hospitality and tourism students as future
managers to develop an in-depth understanding of the importance of data
analysis, interpretation, and generating information, and intelligence for decision
making. It covers a broad range of applications representing different geographic
regions of the world.

Commercial Homes in Tourism
Worldwide, tourism is the third largest economic activity in direct earnings after
petroleum and automobile industries, and by far the largest one if indirect earnings
are also taken into consideration. Taking into account the profound economic
impact the tourism and hospitality industries can have on regions and cities around
the world, further research in this area is critical. Global Dynamics in Travel,
Tourism, and Hospitality takes a holistic approach to tourism and hospitality
operations, education, and research. Highlighting the latest research in the field,
real-world examples of how these industries are shaping economic development as
well as future outlooks and opportunities for growth, this publication is an essential
reference source for researchers, professionals, and graduate-level students.

Strategic Management for Tourism, Hospitality and Events
Tourism is becoming an increasingly important component of the global economy,
and is subsequently a growing area of university study and research around the
world. This unique new textbook covers all aspects of tourism from a contemporary
perspective. It includes a range of theoretical and research-based topics supported
by examples, case studies and comment boxes from industry representatives. The
book is written to complement current teaching practices around the world,
offering full coverage of all aspects of tourism management. These include
infrastructure management, economic development, types of tourism, marketing,
destination management and the pure theory aspects of tourism as seen through
sociology and tourist behavior. As tourism is often studied alongside events,
hospitality and leisure, these subjects are also included and used to draw together
the major themes within tourism.

Global Dynamics in Travel, Tourism, and Hospitality
Taking a global and multidisciplinary approach, The SAGE International
Encyclopedia of Travel and Tourism brings together a team of international
scholars to examine the travel and tourism industry, which is expected to grow at
an annual rate of four percent for the next decade. In more than 500 entries
spanning four comprehensive volumes, the Encyclopedia examines the business of
tourism around the world paying particular attention to the social, economic,
environmental, and policy issues at play. The book examines global, regional,
national, and local issues including transportation, infrastructure, the environment,
and business promotion. By looking at travel trends and countries large and small,
the Encyclopedia analyses a wide variety of challenges and opportunities facing
the industry. In taking a comprehensive and global approach, the Encyclopedia
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approaches the field of travel and tourism through the numerous disciplines it
reaches, including the traditional tourism administration curriculum within schools
of business and management, economics, public policy, as well as social science
disciplines such as the anthropology and sociology. Key features include: More
than 500 entries authored and signed by key academics in the field Entries on
individual countries that details the health of the tourism industry, policy and
planning approaches, promotion efforts, and primary tourism draws. Additional
entries look at major cities and popular destinations Coverage of travel trends such
as culinary tourism, wine tourism, agritourism, ecotourism, geotourism, slow
tourism, heritage and cultural-based tourism, sustainable tourism, and recreationbased tourism Cross-references and further readings A Reader’s Guide grouping
articles by disciplinary areas and broad themes

Strategic Marketing in Tourism Services
Strategic Management for Tourism, Hospitality and Events is the must-have text
for students approaching this subject for the first time. It introduces students to
fundamental strategic management principles in a Tourism, Hospitality and Events
context and brings theory to life by integrating a host of industry-based case
studies and examples throughout. Among the new features and topics included in
this edition are: Extended coverage to Hospitality and Events to reflect the
increasing need and importance of a combined sector approach to strategy New
international Tourism, Hospitality and Events case studies from both SME’s and
large-scale businesses are integrated throughout to show applications of strategic
management theory, such as objectives, products and markets and strategic
implementation. Longer combined sector case studies are also included at the end
of the book for seminar work. New content on emerging strategic issues affecting
the tourism ,hospitality and events industries, such as innovation, employment,
culture and sustainability Web Support for tutors and students providing
explanation and guidelines for instructors on how to use the textbook and case
studies, additional exercises, case studies and video links for students. This book is
written in an accessible and engaging style and structured logically with useful
features throughout to aid students’ learning and understanding. This book is an
essential resource to Tourism, Hospitality and Events students.

International Tourism Management
Tourism, with its wide-ranging impact, needs to be managed effectively – but how?
This book advocates taking a business approach to tourism that encourages
greater collaboration between stakeholders in the practical assessment of tourism
options. The approach places key business management functions and
stakeholders at the forefront of tourism initiatives. The business management
functions of planning, organising, leadership and control are the filters through
which tourism opportunities are viewed, while the stakeholder groups of
customers, residents, industry and government set the agenda for appropriate
tourism development. Tourist destinations must engage in realistic assessments of
their abilities to meet the needs and expectations of tourism stakeholders and then
act on these assessments so their goals and objectives can be achieved. A new
model for bridging stakeholder gaps is presented as a template for how
communities can understand and make the most of their tourism resources. The
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Bridging Tourism Gaps Model is a practical tool to help destinations focus on the
important factors in developing and maintaining tourism as a beneficial and vital
part of their communities. This book builds on the success of Tourism: A
Community Approach and the subsequent tourism planning experiences of both
authors to advance strategic planning in tourism.

Handbook of Research on Global Hospitality and Tourism
Management
This book tries to examine the complex global phenomenon of international
tourism, exploring its various concepts in their different manifestations. The book
offers comprehensive information on various concepts, methods and frameworks
giving a systematic overview of the subject on a global basis. Key elements of the
book include: nature and components of the tourism industry; destination planning
and management; marketing strategies and communication; economic dimensions
and international co-operation.

Marketing in Travel and Tourism
Human Resource Issues in International Tourism tackles human resource related
concerns in international tourism. The book is comprised of 17 chapters that are
organized into three parts. Part One covers the generic human resource concerns
in international tourism. Part Two presents several case studies from different
countries. The last part presents a case and conceptual framework to assist the
development and implementation of national human resource policies for tourism.
The text will be of great interest to readers who want an insight into the human
resource aspects of international tourism.

Tourism Management
This publication provides an understanding of the role of food tourism in local
economic development and its potential for country branding. It also presents
several innovative case studies in the food tourism sector and the experience
industry.

Facilities Management and Development for Tourism,
Hospitality and Events
Human Resource Management for the Tourism, Hospitality and Leisure Industries
uses a strategic and issues-driven approach to present a reflective analysis of how
human resource evolves in the context of international tourism, hospitality and
leisure. Drawing on wide-ranging, international academic and application sources
to illustrate the debates and vital issues that exist within people management in
this sector, this book is designed to develop students' critical understanding of why
things operate in the manner that they do and how the international context
creates diversity in the application of management principles. In addition, this
process of reflecting on human resource issues will allow students to arrive at
ideas and solutions that will assist them in the workplace.
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Tourism Management
Tourism Marketing is a comprehensive textbook designed for the degree students
of Hotel Management and Tourism Management. The book explains what
marketing is in the hospitality industry through examples, illustrations and cases.
The book would also be very useful to professionals in understanding the
theoretical as well as practical application of the subject.

Human Resource Management for Tourism, Hospitality and
Leisure
Sustainable tourism management and monitoring. Destination,
Business and Stakeholder Perspectives
It is predicted that travel and tourism will be one of the highest growth sectors in
the present century. The UN World Tourism Organisation statistics indicate that the
tourism industry will continue to grow from strength to strength. From 70 million
international tourist movements in 1960, the number increased to over 710 million
in 2000 and is expected to reach 1.5 billion by 2020. In the present revised work,
effort has been made to explain the tourism phenomenon in its various
manifestations. An attempt has been made to piece together different facts
relevant to the early history and development of tourism as well as through the
years to the present day. The book attempts to cover the nature, structure,
organisation, marketing and promotion of the global tourism industry and its
impact on the economic, social and cultural aspects of the host countries. It
explains the latest technological changes in the industry. The book will be of
immense value to students pursuing tourism studies at graduate and postgraduate levels at Indian and foreign universities and institutions. It will be of great
help to the teachers and professionals in the travel and tourism industry, as well as
those seeking opportunities for professional development.

Strategic Management for Tourism Communities
International tourism is one of today’s major growth industries necessitating
increasingly more sophisticated management techniques. In the light of this
expansion and growing significant economic importance, this book provides a
comprehensive overview of international tourism, placing particular emphasis on
the management of tourism. The subject coverage of the book is wide-ranging: the
authors examine the following issues: the impact of environmental issues on
tourism management tourism demand and forecasting the key methods of
operation of companies within the industry the functional areas of marketing,
finance, organization and staffing research and innovation corporate strategy. The
book will be of value and interest to both students and academics, as well as
managers in the fields of tourism, travel, hospitality and consultancy.

Tourism Management, Marketing, and Development
China is forecast to be the primary tourist destination and tourist-generating
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country by 2020. However, much of the writing on tourism in China has come from
people within the English academic world who are not involved in the issues
related to Chinese tourism development. This book provides a voice to Chinese
mainland academic researchers and examines the nature of tourism research and
tourism development in China. Contributors, many of whom are based in China and
are immersed in the daily issues of teaching, researching and planning tourism
development within China, discuss issues related to resource use, destination
image and community participation with case studies that combine conceptual
frameworks and practical issues. This authoritative text on tourism in China will be
of interest to scholars and students of tourism throughout the world.

ETourism
"This book is a comprehensive source of information for those interested in tourism
and hospitality management, approaches, and trends, and, covers the emerging
research topics that will define the future of IT and cultural development in the
21st century"--Provided by publisher.

OECD Studies on Tourism Food and the Tourism Experience The
OECD-Korea Workshop
Tourism economics is a rapidly expanding field of research and interest in the
subject has been growing steadily over the past decade. As a field of study it is one
of the small band of areas, such as energy and transport economics, that draws on,
and applies, developments in general economics. This highly accessible and
comprehensive Handbook presents a cutting edge discussion of the state of
tourism economics and its likely directions in future research. Leading researchers
in the field explore a wide range of topics including: demand and forecasting,
supply, transport, taxation and infrastructure, evaluation and application for policymaking. Each chapter includes a discussion of its relevance and importance to the
tourism economics literature, an overview of its main contributions and themes, a
critical evaluation of existing literature and an outline of issues for further
conceptual and applied research. Larry Dwyer and Peter Forsyth have assembled a
fascinating Handbook that will be an invaluable and much welcomed reference
book for tourism economics scholars and researchers at all levels of academe.
General economics scholars will also find much to engage them within the book.

Global Hospitality and Tourism Management Technologies
This introductory textbook provides a thorough guide to the management of food
and beverage outlets, from their day-to-day running through to the wider concerns
of the hospitality industry. It explores the broad range of subject areas that
encompass the food and beverage market and its five main sectors – fast food and
popular catering, hotels and quality restaurants and functional, industrial, and
welfare catering. New to this edition are case studies covering the latest industry
developments, and coverage of contemporary environmental concerns, such as
sourcing, sustainability and responsible farming. It is illustrated in full colour and
contains end-of-chapter summaries and revision questions to test your knowledge
as you progress. Written by authors with many years of industry practice and
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teaching experience, this book is the ideal guide to the subject for hospitality
students and industry practitioners alike.

Tourism Management Dynamics
This book addresses the digitization of all processes and value chains in the
tourism, travel, hospitality and catering industries. By exploring the new
technological trends it provides a solid basis for analysing the impacts of the
Information Communication Technology (ICT) revolution on the tourism industry.
The book adopts a strategic management and marketing perspective for tourism
enterprises and destinations. It suggests that ETourism revolutionizes all business
processes, the entire value chain as well as the strategic relationships of tourism
organizations with all their stakeholders. It additionally focuses on how ICTs are
employed in airlines, hotels, travel agencies, tour operators and destinations
management organizations. The book demonstrates that tourism ICTs increasingly
determine the competitiveness of the organization, and therefore, they are critical
for the competitiveness of the industry in the longer term. The book is aimed at
advanced undergraduate and postgraduate students in business, tourism and
hospitality programmes that need to explore how they can use ICTs in a strategic
context. It is also anticipated that researchers and practitioners will find it useful
and stimulating. Features and benefits: Strategic perspective demonstrates the
contribution of ICTs to the competitiveness of tourism organizations and
destinations A wealth of international examples ensure global application and
relevance Extensive use of case studies and illustrative examples demonstrate the
link between theory and real world tourism situations Discussion topics encourage
students to analyse further the information covered Extensive bibliography and
further reading encourage more advanced study Associated website featuring upto-date FT articles and power point slides create a comprehensive teaching and
learning package. Dr Dimitrios Buhalis is Course Leader of the MSc in eTourism and
Director of the Centre for eTourism Research (CeTR) at the University of Surrey. He
is also Adjunct Professor at the Institut de Management Hotelier International
(Cornell University - ESSEC Business School) in Paris. He serves as Vice President of
the International Federation of Information Technology and Tourism (IFITT) and has
chaired several ENTER conferences. He regularly works as adviser for the World
Tourism Organisation, the World Tourism and Travel Council and the European
Commission.

Tourism
368.7

International Tourism Management 2019
Marketing in Travel and Tourism aims to guide and support readers through the
complexities of tourism marketing in the 21st Century. It sets out clear
explanations of marketing principles and concepts adapted from mainstream
services marketing, and goes on to illustrate the range of applications currently
practised in the modern visitor economy. Now in its fourth edition, and reprinted
almost every year since 1988, each chapter of the book has been updated to
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include current evaluations of all the key developments in marketing, especially
consumer centric marketing and the now focal role of the Internet in the marketing
mix. The chapters on communicating with cutomers have been extensively
rewritten to take account of e-marketing and related marketing developments in
tourism that are pulled together in a forward looking Epilogue. This fully revised
edition includes: full colour interior with pedagogic features such as discussion
questions and exercises to encourage further exploration of key areas new
material on the role of e-marketing, motivations and consumer behaviour five indepth international case studies, including Tourism New Zealand and Agra Indian
World Heritage Site, along with 17 mini cases to contextualise learning a
companion website: www.elsevierdirect.com/9780750686938, packed with extra
resources such as Power Point slides and interactive multiple choice questions to
aid teaching and learningMarketing in Travel and Tourism provides a truly
international and comprehensive guide to marketing in the global travel industry,
an indispensible text for all students and lecturers.

International Tourism and Media Conference Proceedings,
24th-26th November 2004
Get an in-depth understanding of tourism education—worldwide! Global Tourism
Higher Education: Past, Present, and Future extensively reviews tourism education
on a global basis, focusing on the history, development, current status, challenges,
and opportunities now present in various regions and countries. Leading
international authorities discuss program administration, curriculum offering,
faculty qualifications, and student learning in tourism higher education programs,
exploring issues both specific to their own region as well as common to other areas
around the world. This unique book offers educators and students a valuable
informative view of the historical development, present situations, and future
directions of tourism education. The main ingredient in successfully providing a
quality tourism product is highly qualified, fully trained people. Global Tourism
Higher Education compiles an impressive collection of interdisciplinary
perspectives exploring various directions different countries are traveling on the
road to quality tourism education. Chapters reveal the numerous challenges faced
by developing regions as well as more mature tourism education locations. This
book provides a useful overview of education strategies around the world,
exploring educational issues that are common across borders. Countries and
regions reviewed include Canada, the British Isles, Austria, Switzerland, Israel,
Turkey, China, Hong Kong, Taiwan, Thailand, Korea, and Australia. The book
includes extensive references and graphs and tables to ensure understanding of
research. Topics in Global Tourism Higher Education include: past, present, and
future directions of tourism education in Canada, Hong Kong, and Taiwan five
educational and tourism environments in the British Isles differences and
similarities in tourism educational development in Switzerland and Austria
accreditation processes of local academic programs in Israel reforms needed in
Turkey’s higher education system the hierarchy of educational programs in China
with suggestions for the future the problem of the quality of tourism graduates in
Thailand the distinctive niche of Australian tourism education much more! Global
Tourism Higher Education: Past, Present, and Future is timely, horizon-expanding
reading perfect for tourism researchers, educators, students, higher education
administrators, government education departments, and anyone around the world
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interested in developing tourism education programs.

Tourism Marketing
This comprehensive textbook has, at its core, the importance of linking strategic
thinking with action in the management of tourism. It provides an analytical
evaluation of the most important global trends, as well as an analysis of the impact
of crucial environmental issues and their implications. Now in its third edition, and
reviewing the major factors affecting international tourism management, this wellestablished student resource provides an essential overview of strategic
management for students and professionals in the tourism sector.

Global Tourism Higher Education
"Provides the reader with a comprehensive insight of the changes in the external
business environment, and equips them with new managerial techniques and tools
in order to adapt and profit from these changes into the future." --Cover.

Wahab on Tourism Management
Issues in Hospitality, Travel, and Tourism / 2013 Edition is a ScholarlyEditions™
book that delivers timely, authoritative, and comprehensive information about
Hospitality Management. The editors have built Issues in Hospitality, Travel, and
Tourism: 2013 Edition on the vast information databases of ScholarlyNews.™ You
can expect the information about Hospitality Management in this book to be
deeper than what you can access anywhere else, as well as consistently reliable,
authoritative, informed, and relevant. The content of Issues in Hospitality, Travel,
and Tourism: 2013 Edition has been produced by the world’s leading scientists,
engineers, analysts, research institutions, and companies. All of the content is from
peer-reviewed sources, and all of it is written, assembled, and edited by the editors
at ScholarlyEditions™ and available exclusively from us. You now have a source
you can cite with authority, confidence, and credibility. More information is
available at http://www.ScholarlyEditions.com/.

Tourism in China
Tourism Management: managing for change is a complete synthesis of tourism,
from its beginnings through to the major impacts it has on today's global
community, the environment and economy. Provocative and stimulating, it
challenges the conventional thinking and generates reflection, thought and debate.
This bestselling book is now in its third edition and has been fully revised and
updated to include complete set of brand new case studies, a new four colour page
design to enhance learning and improved online companion resources packed with
must have information to assist in learning and teaching. Tourism Management
covers the fundamentals of tourism, introducing the following key concepts: * The
development of tourism * Tourism supply and demand * Sectors involved:
transport, accommodation, government * The future of tourism: including
forecasting and future issues affecting the global nature of tourism In a userfriendly, handbook style, each chapter covers the material required for at least one
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lecture within a degree level course. Written in a jargon-free and engaging style,
this is the ultimate student-friendly text, and a vital introduction to this exciting,
ever-changing area of study. The text is also accompanied by a companion website
packed with extra resources for both students and lecturers, including learning
outcomes for each chapter, multiple choice questions, links to sample chapters of
related titles and journal articles for further reading, as well as downloadable
PowerPoint materials ad illustrations from the text. Accredited lecturers can
request access to download additional material by going to
http://textbooks.elsevier.com to request access.

Issues in Hospitality, Travel, and Tourism: 2013 Edition
Facilities planning for tourism, hospitality and events (THE) is an important subject
from both theoretical and applied perspectives, as land, property and resources
represent major components of the foundation of the industry. As future managers,
it is imperative that students have a sound basic knowledge of property and the
various resources, systems and services associated with it. Covering important
contemporary subjects such as sustainable planning and environmental
management, this book considers the planning, development and management of
facilities operations from several key perspectives, drawing upon the expertise of
complementary experts in the design, management and development of THE
facilities.

Managing Educational Tourism
This volume is the first to examine the commercial home from an international
perspective, paying attention to the frequently occurring but often neglected forms
of commercial accommodation including farmstays, historic houses, and selfcatering accommodation. Conceptually, it helps to explain a range of behaviours
and practices, for example the importance of setting and the nature of the
host/guest exchange. The idea of home provides a conceptual bridge to related
themes, for example identity, gender, emotional management and cultural
mobilities whose investigation in a commercial home context offers fascinating
insights into hospitality, tourism and society. This book is structured around three
themes. The first is dimensions of the commercial home and includes discussion of
issues pertaining to forms and characteristics and female entrepreneurship. The
second theme considers the commercial home as an investigative lens to examine
wider issues of society, hospitality and tourism such as the commercial home as a
tool for rural economic development. The third theme, extending the commercial
home paradigm, looks at new areas of development, including the Malaysian
Muslim home as a site for economic and political action and the use of the home in
marketing regional localities. Commercial Homes in Tourism is the first book to
give recognition to this distinct, economically important and expanding form of
tourism business by bringing together recent, international research on this
common form of commercial tourism accommodation. Given the global nature of
the commercial home phenomenon, and owing to the originality of its theoretical
contributions and practical insights, this book will be of interest across a broad
range of subjects and disciplines interested in the examination of the home
phenomenon, including students, academics and business practitioners.
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Food and Beverage Management
Tourism is one of the most rapidly evolving industries of the twenty-first century.
The economy of many countries all over the world depends on their ability to
attract visitors and maintain a distinct edge in a highly competitive market.
International Tourism and Hospitality in the Digital Age brings together the best
practices for growth, development, and strategic management within the tourism
and hospitality industries. Highlighting comparative research that explores the
cross-cultural contexts and societal implications of tourism, this book is an
essential resource for professionals, researchers, academics, and students
interested in a contemporary approach to promoting, managing, and maximizing
profitability of leisure and recreation services.

The SAGE International Encyclopedia of Travel and Tourism
Travel and tourism is one of the world s most important and fastest growing
economic sectors, generating jobs and substantial wealth for economies around
the globe. The present book The Business of Tourism Concepts and Strategies
explains the complex tourism phenomenon in its various manifestations. Various
academic disciplines are involved in the study of tourism because of the complex
nature of the subject. Some basic disciplines such as economics, psychology,
sociology and geography contribute a great deal to the understanding of the
subject. Newer disciplines like marketing and management, special interest
tourism, travel legislation and business travel have been introduced in this volume.
The book gives the reader a global perspective of the travel and tourism industry.
The approach has been to provide a simple and comprehensive outline of as many
concepts as possible. The book contains some additional features which will be of
great help to the reader. These features include case studies having references to
the subject matter discussed in various chapters. The cases are taken from the
industry and provide interesting material for interactive discussion. Contents "
Acknowledgements " Preface " Travel Trade Abbreviations " Tourism-A Historical
Perspective " Consumer Behaviour and Tourism Demand " Dimensions of Tourism "
Measuring The Demand For Tourism " The Structure of Tourism Industry " The
Tourism Industry And Public Sector Organisation` " Special Interest Tourism "
International Cooperation In Tourism " Travel And Accommodation " Travel And
Transport " Retail Travel Trade " Travel Legislation " Business Tourism " Marketing
and Promotion for Tourism " Tourism Planning And Environment " Glossary Travel
and Tourism " Ticketing And Airlines Terms " Hotel Industry Terms " Travel Trade
Publications " International Tourism Periodicals " Travel Industry Journals And
Periodicals " Travel Research Journals " Education and Training in Travel and
Tourism Institutes " International Organisations " Travel Related Publications of
International Organisations " Bibliography " Index " CASE STUDIES

Studying International Tourism Management at Breda
University of Applied Sciences; how Do International Students
Overcome Educational and Cultural Issues and how is this
Related to Motivation?
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Tourism Management
Focuses on marketing strategies implemented in tourism services firms and
includes a collection of papers related to specific marketing strategies. This title
presents the application of specific marketing strategies such as experiential
marketing, branding, target marketing, relationship marketing and e-marketing in
tourism.

Human Resource Issues in International Tourism
Increasingly tourists are seeking learning and educational holidays. This interest
has led to the provision of tourism product with some form of learning or education
as an integral component, including cultural heritage tourism and ecotourism. The
growth of offshore education and lifelong learning has stimulated cross-border
movement for language learning, school excursions and university student travel.
Reflecting this growth in educational tourism types, the author outlines the main
forms of educational tourism, their demand and supply characteristics, their
impacts and the management issues associated with them, taking a holistic
systems-based perspective. The book argues that without adequate research and
appropriate management of educational forms of tourism, the potential regional
development impacts and personal learning benefits will not be maximised. The
book highlights the need for collaboration and networking between both the
tourism and education industries to adequately manage the issues surrounding the
growth in educational tourism.

The Business of Tourism
The tourism industry is a multi-billion dollar enterprise, with more people from all
cultures and nationalities choosing to spend their leisure time traveling and visiting
new locations. To exploit this burgeoning market, tourism agencies must carefully
consider the desires and goals of travelers from around the world. The Handbook
of Research on Global Hospitality and Tourism Management contributes to the
body of knowledge on travel and tourism by presenting a global view of the
hospitality industry, including theoretical research into industry trends as well as
case studies from around the world. This handbook provides travel agents, owneroperators, and students and researchers in the hospitality industry with the latest
research, findings, and developments in the field. Within this handbook of cuttingedge research, readers will find chapters and cases on topics such as travel and
tourism in a global economy; local, glocal, and international hospitality; challenges
in environmental management; cultural cuisine; and destination management,
among others.

Tourism Management in Southern Africa
Tourism appears to be an industry that anyone can understand, but in reality it is a
very complex subject. It is a meeting ground for economics, sociology,
anthropology, geography, ecology and national priority issues among other
challenges. Issues of employment, prices and contribution to GDP are all a part of
the scope of this book, as well. This new volume brings together research on
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tourism management from around the world.

Strategic Management in Tourism, 3rd Edition. CABI Tourism
Texts
This text provides concise introduction to all the core topics of tourism
management. Covering both key theory and practice it introduces students to
general management issues across the whole tourism sector in an accessible and
manageable way. It integrates the themes of sustainability, internationalism,
technology and globalization throughout to provide a thoroughly modern approach
to the study of tourism.

International Tourism and Hospitality in the Digital Age
Tourism Management, Marketing, and Development revolves around the
implementation of ICT applications in the tourism sector: technology is
engendering a major shift both in the performance of individuals and companies
involved in the tourism sector and having an impact on the way individuals
consume services and enjoy experiences in space and time.

International Handbook on the Economics of Tourism
The practical, user-friendly guide to creating a sustainable future for destinations
in developing economies Community Destination Management in Developing
Economies is a user-friendly guide that provides a comprehensive view of the
issues facing planners, policymakers, and destination managers who attempt to
ensure a sustainable future for community destinations in developing economies.
Travel and tourism experts from a wide range of disciplines discuss illustrative
case studies and effective practical approaches for various facets of destination
management. This book explains in detail the complex task of destination
management, making the needed basic knowledge and skills understandable to all
readers. Community Destination Management in Developing Economies is divided
into three sections. The first section provides a basic introduction to community
tourism destination management with a special emphasis on community
participation and practical case studies. The second section reviews the basic tools
essential for managing destinations, such as Environmental Impact Assessments
(EIA), Geographic Information Systems (GIS), remote sensing technologies, good
governance, and carrying capacity. The final section provides a wide range of
illuminating case studies designed to illustrate both the conceptual issues
discussed in the first part along with the tools developed in the second part. The
book is extensively referenced and has several helpful figures, tables, and
photographs to clarify concepts and topics. Community Destination Management in
Developing Economies topics include: the principles of sustainable tourism product
marketing and development financing destination planning organizational
structure and management destination site management and operations the
nature of tourism participation of the community in development projects
Environmental Impact Assessments (EIA) Geographic Information Systems (GIS)
remote sensing technology historic resource management the concept and
application of good governance carrying capacity as a destination management
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tool preservation of heritage in tourism computer visualization technology festival
and event tourism and more! Community Destination Management in Developing
Economies is essential reading for urban planners and managers, tourism planners,
economic development officials, politicians and policymakers working at the local
level, consultants working in developing economies, officials from aid agencies and
development banks responsible for developing and approving development
projects for tourism purposes, educators and students, and those without tourism
planning and development training who need this specialized information.

Community Destination Management in Developing Economies
Management Science in Hospitality and Tourism
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